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• 3 key ingredients to enhancing response 

to the GOS: 

–  currency of graduate contact details 

–  graduate awareness of the GOS 

–  providing incentive to respond 

 



 

Strategies for encouraging graduates to update their 
contact details: 

• all contacts with potential graduates include 
reference to maintaining contact details. Alert the 
students that they may miss out on important 
information regarding graduation 

• specific strategy used to obtain updated personal 
emails from international graduands 

• new development: contact details checklist must 
be completed before graduating students can view 
their final grades 

 

 



 

USC approach to raising awareness of the 

GOS: 

• Investigate all opportunities for promoting 

the survey. It’s hard work but worth it. 

• Use a range of media to engage with a 

variety of people 

• Map out your cycle of promotions 

 

 





 

Provide incentive to respond: 

• SRC provides a large incentive prize pool 

• USC gives an inscribed steel ball point 
pen to everyone who completes the GOS 

• Incentives don’t have to be tangible – 
students are more likely to respond to 
surveys if they see their views being taken 
into consideration. 

 

 



• Design and content of USC 

communications and promotion materials: 

–  use SRC templates as a base 

–  design materials in-house 

– obtain approval from SRC for any USC 

produced materials 
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